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US Client Sample Report
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Impressions vs. Win Rate

Custom - Oct 17, 2016 to Oct 31, 2016

The Trade Desk campaigns  data grouped by day
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US P3 Programmatic

Date range  October 19, 2016 to November 17, 2016

Created on  November 18, 2016

Clicks vs. CTR vs. CPC

Custom - Oct 16, 2016 to Oct 31, 2016

The Trade Desk campaigns  data grouped by day
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CPM vs. Spend

Custom - Oct 16, 2016 to Nov 02, 2016

The Trade Desk campaigns  data grouped by day
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US P3 Programmatic

Date range  October 19, 2016 to November 17, 2016

Created on  November 18, 2016

Geo The Trade Desk geo

Clicks by City

United States

Device Type The Trade Desk browser & category details

undefined: 0.0% (0%)

ConnectedTV: 0.0% (0%)

Mobile: 24.35% (0.3806%)

Other: 33.27% (0.5201%)

PC: 11.17% (0.1746%)

Tablet: 31.22% (0.488%)
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