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(0N Impressions vs. Win Rate The Trade Desk data grouped by [IEEN}
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Custom - Oct 16, 2016 to Oct 31, 2016

(ON Clicks vs. CTR vs. CPC The Trade Desk data grouped by REEVE

$2.50 1.00% 10.0K
$2.00 0.80% 8.0K
g $150 0.60% 6.0K
2
(]
& T S
< o o
2
S $1.00 0.40% 40K
$0.50 0.20% 2.0K o —
$0.00 0.00% 0

Oct 16,2016  Oct 17,2016  Oct 18,2016  Oct 19,2016  Oct20,2016  Oct21,2016  Oct22,2016  Oct23,2016  Oct24,2016  Oct25,2016  Oct26,2016  Oct27,2016  Oct28,2016  Oct29,2016  Oct30,2016  Oct 31,2016

-®- Clicks == CTR -~ Advertiser eCPC

(0N CPM vs. Spend The Trade Desk data grouped by [EEN]
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Geo

Device Type

Tablet: 31.22% (0.488%) ‘\

PC: 11.17% (0.1746%)

e

Clicks by City

undefined: 0.0% (0%)

ConnectedTV: 0.0% (0%)

Mobile: 24.35% (0.3806%)

Other: 33.27% (0.5201%)
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